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RESEARCH INSTRUMENT

Most important componentin research 
design.

Provides the information and data 
needed to arrive to a correct 

conclusion.



RELIABILITY AND VALIDITY

Most important and fundamental
features in the evaluation of any 
measurement instrument or tool 

for a good research.



VALIDITY

Explains how well the collected data 
coversthe actual area of investigation

Defined as the extent to which an 
instrument measureswhat it 

purports to measure.



TYPES OF VALIDITY

Face 
Validity

Content 
Validity

Construct 
Validity
Evidences:
Homogeneity
Convergence
Theory of Evidence

Criterion 
Validity
Measures:
Convergent
Divergent
Predictive



FACE VALIDITY

Refers to researchers’ subjective 
assessmentsof the presentation and 

relevance of the measuring instrument 



CONTENT VALIDITY

It looks whether the instrument 
adequately covers all the content
that it should with respect to the 

variable.

https://images.app.goo.gl/QYuWKQ5ZZ7bc1Dah6


CONSTRUCT VALIDITY

It refers to whether you can draw 
inferencesabout test scores 
related to the concept being 

studied.
Evidences:

Homogeneity

Convergence

Theory of Evidence

https://images.app.goo.gl/X8F8SsHjyjCVJDK76


CRITERION VALIDITY

It refers to the strengthof the 
relationshipbetween measures 
intended to predict the ultimate 

criterion of interest and the 
criterion measure itself.

Ways to measure:

Convergent

Divergent

Predictive
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